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* How to Give On-line
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* Responding to Common Objections
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* |Incentive Gifts
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History of the CFC

e Established in 1961 to provide a ‘combined’ campaign, in lieu of
separate solicitations

e The largest workplace giving program in the world
e The only authorized workplace giving program for federal employees
» Has raised over S7 billion dollars since it’s inception 55 years ago




Every Dollar Makes a Difference!
e $1 a week buys...

12 elementary school students with trained volunteer tutors to help with reading and
math.

10 children with bilingual beginning-to-read books to build early literacy skills

Three 30-minute appointments for health assessment and counseling for individuals facing
physical, developmental or mental health challenges.

1 acre of unprotected tropical rainforest which assures protection of the natural areas vital
to our climate and diverse species.

1 hour of expert training for a citizen's group interested in preserving natural areas in their
communities

... that’s $52 a year.
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Every Dollar Makes a Difference!

* $5a week buys...

 Two months of meals for a homebound person.

* Five wigs for children with cancer undergoing chemotherapy.

e Two nights of shelter for a troubled or neglected youth.

o After school care (food, health, recreation, and homework help) for one child for a year.

. ]glothing, shoes and a winter coat for one individual who has lost everything in a home
ire.

e Temporary shelter for a family of four for three nights following a disaster, or shelter for
10 people for one night.

e Three bowling trips for seniors.

* Gas or power service for an elderly or disabled person who has been threatened with a
utilities termination notice.

e ...that’s $S260 a year.

CFC

Combined Federal Campaign




Every Dollar Makes a Difference!

* $10 a week buys. ..

e Two days of care for a terminally ill individual.

Baby formula for 52 low-income infants (one each week).

A full year of scouting for two girls.

Five and a half weeks of work training.

One month of preschool for a child at risk of falling through the cracks.

Funding for daily radio legislative updates, during the legislative session and monthly for
interim committees.

Lightweight wheelchair for a person who is physically challenged.

Allows five people being treated for mental illness to attend recovery classes that
provide education, peer support, and healing strategies.

... that’s $520 a year.
e Thank you for your generous support!
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Common Terms

e LFCC- Local Federal Coordinating Committee
Federal employees that act as a board of directors for the
local campaign.

* PCFO- Principal Combined Fund Organization
Selected by the LFCC, this organization administers the
campaign operations.

e LE- Loaned Executive- Federal Employee temporarily
reassigned to the campaign to assist in its administration




Responsibilities
e Your primary responsibilities as a Campaign Manager are to ask co-workers to make

a contribution through the CFC and to process those pledges. Follow these steps to
create a successful campaign:

e Attend a training session to learn how to confidently ask your co-workers to donate
through the CFC and how to process pledges.

* Work with your Campaign Manager or Coordinator to get supplies and ensure you
have enough campaign cards, thank you cards and pledge forms.

e Talk to your co-workers about the campaign and ask them to Show Some Love to
their favorite charitable causes through the CFC.

e Follow up with each person about contributing through the CFC, and sincerely thank
them for considering a donation.

e Process paper pledge forms, prepare the Pledge Form Carrier and promptly deliver
to your Campaign Manager or Coordinator. Store all paperwork in a secure location if

you are not able to submit immediately.
* ®
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Tips to Inspire Co-workers

e Share reasons to participate with co-workers in person
e Giving is easy and secure
e Payroll deductions allow you to spread the contribution out over the year
e With so many charities participating, it is easy to a meaningful cause

e Share why the CFC is important to you
e Explain the different options for contribution
* Follow up with co-workers and thank them for their participation
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How to Give On-line

http://www.heartofthemidlandscfc.org/ ';'_:‘.5:

* Select PLEDGE ONLINE

home aboutcfc ™ donorinformation * coordinatorinformation ~ federations/charities ™ contac
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How to Give On-line

e Select REGISTER for new
users

e Select LOGIN for returning
contributors

THIS CAMPAIGN 1S TURNED OFF CAMPAIGN TOTALS CONTACT CAMPAIGN

You may lo g to view past pledges. You may also register for the first time

* On-line pledging is currently bt e et e o e No Pledges Yet for
in-acti oo L
in-active

PLEDGING
IS OFF

Contact
Campaign
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How to Process Paperwork

e Review the pledge form for any errors and discuss any necessary
changes with the donor.

* There are 3 copies of the pledge card
e Ensure that the contributor keeps copy #3

» Keep check and cash contributions attached to pledge forms




Pledge Card

3 Parts:

1. Payroll Office

2. Central Receipt Point
3. Contributor Copy

Common Errors:

1. Numbers don’t add up
2. Blocks left empty

3. Missing Signature

PLEASE USE BALL POINT PEN & WRITE FIRMLY

16-2017 Heart of the Midiands Combined
2201 Farnam Streel, Omaha, NE 68702
wwi heartoffhemidlanascic ong

Federal Campaign

ATTENTION PAYROLL OFFICES
Use this number only to identity the local campaign

[Last Mame, First Name, M1

Omilitary

an Federal Agency and Office SSMNEmployes 1D

Work Address & ZIP Code

Work Phome Number

CONTRIBUTION: Fill in the blank showin

g the amount of your roll all nt, tribution. Write
in the total of your annual contribution in the space r_-n:n.r“:q:!efi;.':'a"I Sy CHN S C ek Lo Aition i,

ALLOTMENT SOURCE

AMOUNT

INTERVAL

TOTAL GIFT CHARITY CODE ANNUAL AMT

MILITARY PAYROLL
Branch of Service?

W

=

_ q LT E

CIVILIAN PAYROLL £ 12 o HEEEE -©
$ T A HEEENE = |
crameneey . l
Check Number Amount: § I T T T T P |

the organizations via this pledge card.

{micrke check poyable to the Combined Fedenal Compogn)
CFC prganizations do not provide goods or services in whale or partial consideration for any contributions made to
groups, il in the charity codeds) and dollar amounts above, Undesignated

DESIGHNATED GIFT; To designate to one of more charities or federaied

Rifts are distributed among all organizatons in propormon o thelr pledges

INFORMATION RELEASE (OPTIONAL)
Any information you enter below will be released, along with your name, to the charity(ies) to
which you made a pledge. Do not enter your work address or email

Home Address

Personal Email Address

=]

charity{ies) | designated above

addition ta my contact information, | authorize the CFC to release the amount of my pledge to the

PAYROLL DEDUCTION AUTHORL i
| harslly AUINGIDE Sy sgency of By United Stiies Gavesmmani by which | may be ampieyed duning 2007 & deduct the
BmeuEE i) stown sbova from my pay sach pay perid during B calendar year 2017 starting with the Sl pey porod (el
begine o dsmary and BNUNG with T el ey penod that Dagre 1 Darminr, SN0 10 pay T SMOUNIE 50 doduramsd b Ma
Combired Fedenl Campagn shown sbove, | undenmiard that s sutorimion may be revied by me in wiling o any
Bims Defors Il aupres

Signature Date

OFM 1854

i
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Key Worker Report Form

e Inventory donations with LE before sealing the

envelope

e The Campaign manager report form is attached
to the OUTSIDE of the envelope after you

complete the inventory

e Seal the envelope and sign over the seal

Keyworker Report Form
Heart of the Midlands Combined Federal Campaign

Combined Federnl Campaigs

o 1 Name

- Make two copies of this completed form
- Retain one copy to Serve as a receipt
« Initial and date all thr=e copies

# Personnel CFC Account #,

Campaign Manager Name

Campaign Manager Email

Complete the totals and incantive orders below and contact your Loaned Executive to arrange for

SPECIAL EVENTS

CFC

Combined Federal Campaign

CHECKLIST Locsichibnd
. v Separate special event meney from pledges S ey
Special Events
pectal Event (Ex: Jeans Days, chill cook-off, sient austions, etc.) s
EMPLOYEE GIF L4
CHECKLIST PedgeAmount  C28n Pt caeex Pt
. v Include pledge forms & keep copies
Payroll Deduction |/ 5\ include electronic piedges
s NiA Nig,
+ Verify all checks are made payable to CE; e
CashiCheek + Include pledg forms & keep copies
+ Leave checks or cash attached to pledge s % s
T Al Cash and Chosk
Initial Hese
TOTAL Gifts  Vierify totals s s
S CASH TOTALS
[ )
CHECK LIST \ #Donos ot Piedges  CashEnciossd  Check Enciosed
 Verify all check®; Qﬂiyﬂhlem CFC s
Mexus  Include pledge pnr& el e
Cash/Check + Leave checks @R Wached to pledge forms s s s
* ENVELOPE TOTALS
“Todal Cash Total Check
CHECK LIS # Donors Tolal Piedges Enclosad Enciosed
Intta Here
ENVELOPE TOTALS otas £3 £ §
INCENTIVE ORDER
impact Suppg & Gifts Mugs # Gifis-Cell Phone Halder # Gifts Tumbler
Bronze Eagle 748 #incentive Gis
Siver Eagle (§7 98)  # incentive Gits
Gokd Eagie ($1,500+) # incentive Gifts Date

CFC CONTACT INFORMATION

Mate Shapiro, Coordinator, CFC | 402-087-7065 | nshapiro@uwmidlands.org | www.heartofthemidiandscfe.org

UWM OFFICE USE ONLY

ENVELOPE SUBMISSION (please print) Dae Recened Recelpted oy

LE Name Date Org. Account & Enveiope =

FIN Name: Date AudiionDaia Eniry Inftials: Deposit Date-
Prooter Inkiais: Closer inifiais:




Responding to Common Objections

[ already give elsewhere.

Giving directly to charities is great too! However, through the CFC you can support multiple
charities with just one donation. It is also the only way to give a little bit each paycheck through
payroll deduction, which adds up to a significant contribution. Additionally, at the end of the
vear, your final pay statement will show your total contribution, making your tax reporting easy.

lam really busy: | do not havetimetotalk about the CFC.

| understand. Can you give me just 15 seconds? The CFC is a chance for Federal employees to
give to causes they care about and Show Some Lovetothose mostinneed. Donating is easy,
with options for payroll dedication, cash, check or credit card. Many charities take partin the
CFC, and | am sure some of your favorite causes are represented. | hope you will consider
participating this year.

[ can’t afford to give much.

| understand, but the charities and people they serve need our support now more than ever.
Our donations can do so much, like providing food for some of the 700,000 residents in the
Washington area who are at risk of hunger. Even a small gift makes a difference.

>CFC
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Tips for a Successful Campaign
e Keep the campaign visible
e Reach out to everyone
e Make giving personal
e Talk about the CFC in person
e Understand all giving options
e Encourage payroll deduction
e Stay connected to campaign
 Give thanks




The Brochure

* Theme: Show Some Love
e 1. Front Cover:

2. Page 2-3: Motivational Letters
» Patrick McVay, Director Joint Exercises & Training USSTRATCOM
e Terry Morgan, LFCC Board Chair

3. Page 4: LFCC Roster and contact information

4. Page 7-8: CFC History & FAQs

5. Page 9-62: National/International Organizations
* 6. Page 63-74: International Organizations

e 7. Page 75-77: Local Organizations

2016

S ; Heart of the Midlands
CFc Combined Federal Campaign
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The Brochure

e Q. What’s NOT in the Brochure?
A. Local organizations outside of our CFC Region.

e Q. Can | give to Organizations not listed in the brochure?
A. YES, If they are included in the CFC campaign in another
region! Go to the website, www.heartofthemidlandscfc.org,
click search charities, type in what you are looking for.

2016
o : Heart of the Midlands
CFc Combined Federal Campaign

Combened Federal Campaign
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Posters

Campaign Progress

Our Help Is Needed o Campaign Goal
More than 60 percent of low-income
families cannot afford to have books i CAK’E ABDUI B
Inthelr homes. " R Department /Agency _—

Ll
Only 44 percent of U.S. high school graduates ir
are ready for collage-level math and only

36 percent are ready for college-level science

Nearly 124 million children and adolescents
are denied the right to education around the world.

It's Easy To Make An Impact

Equip Students Give the Gift of Literacy Provide (hild-friendly Spaces
SOE AT SEQT  soo B
B 4‘-‘! o St b b,
IT1 Ethan Pemnil
U.S. Navy

belp Provide fooks ‘ Epover Youth Eﬁ hmn,mmmﬁshi
“120=: 2505~ °520%
Here's How It Works
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Posters

It's mew sasber than awer

ta Give to year Faverite caoses.

Local, National |
& International
Charities ;
and make an
impact
in the world
around you,

foger Miredes L
Fudiral bplags

It's maw sasler tham awar

ts GBive to
your faenrite camses.

Cheese from thewsasds of
Local, National
& International

Charities
and make an
impact

in the world
around you.

Bab Seka \
Fedwral inghrme

Combined Federal Campaign

It s naw sasher tha ewr
te Give to
_l:ll' fawerite camses.

Local,

National
8( International
Charities

and make an
impact

in the world
around you.

LE Col Aoged 2 Cummirs
15 Mr Era




T GARE hou
INFANT
Heacry ’

" Health

gy 4

{Dur HelpIs Headed

= O 7 gt WETT W 3 AT IS SRl
S e e oo o e P

Tur HelpIs Headed mﬁ;‘?mu (Our Help Is Neaded
& o
e e e ey s s e e B SR LT
s g i Sl LIS  cancer
* Orm 1= 10 Somiss soulls 53 wisen Lni'nl- —m:nm;:;::m:s REFJ[HR{-H
i g:tﬂ'm':p“;::?ﬁ?umm + niprationg by, mers han | Enlien . }
1¢'s Easy To Mak e An Tnpact chl o Ure 1 g4 o 518 yeary ) LoeGEl
* Doyt vl arars Feve 3 41 et gt i i PO Yo A b s HF Shova ot ‘F
SECoe TEL oo tnfha gereri UE popuaton
m:.uq:]up n-uu-n-.u L
g.rr— s Sl 375
It's Easy To Msk e An Inpact 530 e 50 "‘F'r 1t's Easy To Mak & An Inpact
Sl Bl lary Fmllim i Bt b o N [ STy —— _ul!hq] Bracda Ml sl Sl L
520 |§.‘l s or__ @ 975;;_»_ [ gﬁ Sam 4 204 Ule u.nul—m- s s s
b 05 = 3 30 50 S SPBmmas
20==" "90== “Jo== 105= 250 500+ s »
v Uil = e e ez Somrt Hedeid G e o o 4 UM LT uun-u—u—-

1505=-- ‘_QO_OE- 3@!% *110"“’ s25!) 500"

CFC

Combined Federal Campaign



Campaign Video




Incentive Gifts New it
. Lanyard
2. Chill Pad
3. Open Tote
4. Tumbler

Bronze and Silver Eagle
Challenge Coins

Impact Donor gifts

Golden Eagle

New Donors will
receive an eagle head.
Previous donors will
receive a date plate
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Resources

e www.Heartofthemidlandscfc.org

e Our campaign’s website. Go here for donating on Nexus, access to posters,
keyworker envelopes, posters, etc.

e www.cfctoday.org
* Foundation Website. Posters, additional marketing materials.

e The CFCNCA Campaign YouTube Channel

* CFCNCA (Combined Federal Campaign of the National Capital Area) has many
informative videos and campaign videos. Great for Rallies!
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